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July 1, Start of Fiscal Year

E-Mail, Invite Everyone to be a Donor

September 1, E-Mail

Invite remaining Previous 

Members & Donors to Renew

October 1, E-Mail

Invite Previous Members

& Donors Renew

    
Repeat each week 

When “Sold Out”

E-Mail Everyone

After last Concert, 

E-Mail Everyone, 

Announce next Season

During the Concert Season, 

E-Mail Everyone with

Performance Announcements

Donors

Only

Selling

Donors

Only

Selling

Donors Only

Selling

Tickets & Donations

Selling

   Interim

Selling until

“Sold Out”
November 1, 

Call, Everyone, as necessary

    

BSCCA, DONOR & MEMBERSHIP “Sign Up” TIME LINE

Concerts

Concerts

Interim

Individual

  Tickets

Individual

Tickets

Individual Tickets

Concerts

   After last Show

Announce New Season

   After           

last Show

 Announce       

New Season

JULY AUGUST SEPTEMBER OCTOBER NOVEMBER

Accept Donations 

With Memberships

From Everyone

Ask Former 

Members to

Renew 

Offer Memberships 

until “Sold Out”

To Everyone

BSCCA, DONOR & MEMBERSHIP “Sign Up” TIME LINE

After last 

Show

Announce 

  New 

   Season

Repeat every 

two weeks 

July 1, Start of Fiscal Year

“Next Season” becomes “Current Season”

Current 

Season

Current 

Season

Current 

Season

Current 

Season

Current 

Season

Current 

Season

Current 

Season

Current 

Season

Current Season

+ Extra Show

Next 

Season

Next 

Season

Extra Show +

Next Season

Tickets Page Home Page

HOME PAGE (Shows) TIME LINE

The regular Season consists of four Shows at the PAC

When the “Extra Show” is announced it is displayed at the Bottom of 

the “Current Season” Show list

After the last PAC Performance of the Season,  the Extra Show is 

displayed above the “Next Season” Show list

After the Extra Show, only display the  “Next Season” 
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